Resume Writing & Linkedin
Profile Tips
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What brought you to this
breakout session?

What questions do you have about resumes?

What do you hope to learn about LinkedIn?



Modern Resumes?
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What should your resume look like in 2018?

L

Jane Doe

Director of Marketing Communications
123.456.7890 | janedoe(@gmail.com | linkedin.com/jane-doe

Strategic marketing professional with seven years of experience in pharmaceutical
and healthcare communications. Combining deep industry knowledge with campaign

development, product launch, and media expertise to elevate brand profiles.
= Skills & Expertise

* Project Management
* ROI Forecasting
(== * Branding & Rebranding

* A/B Testing Oversight
* Search Engine Optimization {SEO)
* Public & Investor Relations

* Soclal Media Marketing
* Event Management
* Adobe Creative Suite

Professional Experience

ROWE BIOPHARMACEUTICALS, LLC. | New York, NY
Senior Marketing Communications Manager {2015 ~ Present)

Rebuilt 12-person communications team to represent a range of marketing operations: event coardination,

*  Oversaw media initiatives that elevated the division's profile as a stand-alone brand

* Generated a $3.5 million ROI by an event program from the ground up.

* Served as the company’s spokesperson, participating in industry panels, providing Interviews, and
executing events, sales, and communications Inftatives.

ENZYME LABS | Jersey City, NJ 2011 - 2015

Marketing Communications Manager (2012 - 2015) Marketing Communications Associate {2011 - 2012)

B Hired as third member of marketing team to support company's growth from a stact-up organization. Rapidly
promoted due to strong performance. Coordinated events and tradeshows (seven events annually with

b budgets up to $200K), and ded branding for emph s, and investors.

*  Led the launch of a product that achéeved sales of 5147M in 2012, Executed aggressive PR campalgns on
a limited budget of 125K

L the first sales hosting 300 sales reps from around the
world for five days of comprehensive training and product awareness. Developed daily raining sessions,
secured sponsorships, anc oversaw daily activities of top executives.

Education

INYU STERN SCHOOL OF BUSINESS | New York, NY

branding, public relations, and business development. Managed budgets ranging from 53 million to S5 million. =

=
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Jane Doe

Retail Industry Manager

123.456.7890
janedoe@gmail.com
linkedin,com/jane-doe

www janedoe.com

History of orchestrating successful sales strategies
and marketing initiatives designed to increase revenue,
Strong background in retail sales

y planning, branch

, and operations

oversight experience, with nine years in progressive roles
with large regional chains,

Refined relationship-building skills and experience
working collaboratively with vendors and customer-facing
sales staff.

PROFESSIONAL EXPERIENCE

Assistant General Manager
Grayson's Furniture Stores, Jacksonville, FL, 2011-Present

Joined as Assistant Manager, promoted rapkily through a series of

increasingly responsible management positions based on strong financial
operating, and team Leadersh performance. Currently manage 160-plus
emplayees at six regional locations.

Increased profit $5 milion amid 1ough ECONOMIC pressures

Reduced absenteeism 47% and turnover 35% with strategies

to recruit, train, and retan high-quality employees.
Implemented next-gensration POS technology.
Reduced annual purchasing costs 3 5%

Manager, Multiple Store Locations
Boaters World {Virginia/Maryland Regional District), 2007-2011
Coached and led a 13-store district wath 150 employees. Educated
customers on products and provided customized solutions for increased

les, Drove growth by focusing on customer service, mercha

teamwork

ising, and

Launched new safety product in response to regulatory

requirements and sokd $2 million in frst year

Cut operating budget 20% by implementing cost-saving initatves

Recewed three “Top Sales Producer” awards. Ranked No, 4 out of

214 sales associates nationwide

SKILLS

Merchandse Planning
and Allocation

Financial Planning

and Profit Analysis

POS Software

(Lightspeed, ShopKeep)
Inventory Shrinkage Contral
Ssdes Coaching

QuickBaoks

Multssite Retail Operations
Marchandising Standards

Vendor Relations and Negotiation

Empioyee Training
and Development

HIGHLIGHTS

Financial responsibility

10 $35 million

Achieved record sales in multiple
markets up to 40% sales growth
Hired and trained more

than 50 employees

10-year proven sales growth
track record

Won 14 “Branch Manager

of Month” and “General
Manager of Year” awards

for profit and revenue growth

EDUCATION

Bachelor of Arts, cum laude
University of Virginia, Charlottesville, VA

Capstone project, Coacling Skills
for Managers course
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http://time.com/money/5053350/resume-tips-free-template/
http://time.com/money/4621066/free-resume-word-template-2017/

Even with all these layout options, your
content is still the top priority.

Who are you targeting with your resume and
profile?

What skills are listed on your resume and profile?
How do you give yourself credit for those skills?

How much experience do you list on the resume
vs your Linkedin profile?

KENNE;N
“— STATE UNIVERSITY 5,

Department of Career Planning
and Development



Which “professional you” are you
advertising? Where? All matching?

College you

New Hire

Seasoned Professional
Current Professional
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The Resume Content
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From the last 10 years.

Education & Certifications

Relevant Experience Section
o Employment; Volunteerc Internships

¢ Association Roles

Where are the numbers?

Results in statistics and
numbers - Examples of
accomplishments

Incorporate Buzz Words

I'gce

Learning management Critical thinking

Transferable Skills

Employers rate
candidate skills/qualities

in order of importance :,
Abltyto rbally communicate wth
persons inside and outs d th e organ
7o ;
W’ Ability to work in a team structu 0

e Ability to make decisions and solve problems F

amk

I\:_.-’Ablfytoplo organize and prioritize wo ko
6 Ablhty to obtain and process information .
wAbﬂify to analyze quantitative data O
. -
0 Technical knowledge related to the job ‘ !

s:( Proficiency with compufe; software programs e
0 Ability to create and/or edit written reports =

Communicating ™

Infarmation
handling

Teamworking Career management Mumeracy

Courtesy of the Naticnal Association

of Cofleges and Employers

K/IQENY—VN
STATE UNIVERSITY

Department of Career Planning
and Development




A
A
A

Limit to 1 or 2 pages
Design for skimmers eyes

Put most important/relevant information first

A Keep reader in mind — Organized and Neat

A Remember that appearances matter (no errors)
A Use action verbs and industry buzz words

A Focus on relevant details only

A Include name and page number on second page
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